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Generation Z feels very very VERY busy

Baby Boomer Gen X   Gen Y   Gen Z

Source: InSites Consulting Netherlands, 

jan 2019; n = 400 (100 per gen)
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How often do you use your smartphone, tablet or laptop while watching television? 

Babyboomer Gen X   Gen Y   Gen Z

TOP 2 BOXES: Through more than 50% of the programs I watch

0% 10% 20% 30% 40% 50% 60% 70% 80%

Babyboomer

Gen X

Gen Y

Gen Z

Multiscreens using other devices while watching tv
Source:  InSites Consulting TalpaTV Brand equity tracker
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Personalize hyper-personalisation & personal data for personal solutions

Baby Boomer Gen X   Gen Y   Gen Z
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Source: InSites Consulting Netherlands, 

jan 2019; n = 400 (100 per gen)







Personalize hyper-personalisation & personal data for personal solutions

Baby Boomer Gen X   Gen Y   Gen Z
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Personal data for products

DNA-test for personalized
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Source: InSites Consulting Netherlands, 

jan 2019; n = 400 (100 per gen)



AirBnB X 23andMe: HERITAGE TRAVEL



Nike By You (2019) (=NaaS) vs Nike ID (2012)


